2010 Northwestern Lumber Association
PREPAY and SAVE -

Dealer Reference Manual & Buyer’s Guide | pay for your ad at the time you

order and pay at the same rate as last
year. Invoiced ads will be charged
additional 10%!

43% return on your investment!

Listing and Display advertisers receive an added beneft at no additional charge. Products and Trade Names are posted on

the NLA web site which generated over 23,500 hits last year with 43% of those hits accessing the Products or Trade Names
section.

For retail dealers in this market area, NLA’s directory is their yellow pages for fnding products or trade names throughout the
year.

Choose the option that fits your marketing plan for the upper Midwest:

ALL MEMBERS: PLEASE UPDATE INFORMATION IN THE BOX on the Advertising Agreement
Option A: Member Listing (FREE to 2008-2009 Associate Members)
Associate members of NLA are listed in the Supplier Section at no charge. Listing is for one location and includes company name,
address, phone/fax, 800 number(s), web site and e-mail.

Option B: Supplier Listing Ad
This advertisement option includes your company name, address, telephone/fax numbers and up to 25 line items (TEN more free
lines this year) in the Supplier Section, which are cross-referenced in the Trade Names and Products Sections. Line items are
sales representative names, products or trade names.
NOTE: With Display Ad or Supplier Listing, all of your distribution centers or sales offices may be included in IA, MN,
NE, ND or SD at no additional charge.

Member Fee: $225 plus $2.00 for each line item listed over 25

Non-Member Fee: $325 plus $3.50 for each line item listed over 25

Suppliers purchasing a listing ad should fll out the separate Product Directory Heading sheet AND the Advertising Agreement
form that includes Representatives and/or Branch Offces plus Trade Names.

Option C: Display Ad includes company logo placement in the supplier section
Member Advertising Rates non-members add 10%

4-color ads Pd. with order  Invoiced Black/White ads  Pd. with order Invoiced
Q Cover $2,100 $2310 Q Full page $930 $1023
Q Tab $1,875 $2063 Q 2/3 page $830 $913
Q Full page $1,625 $1788 Q 1/2 page $775 $853
Q 2/3 page $1,400 $1540 Q 1/3 page $625 $688
Q 1/2page $1,230 $1353 Q 1/4 page $500 $550
Q 1/6 page $425 $468
Ad dimensions: 2nd color add-on, additional $400

Full page: 7 x 10”

2/3 page vertical: 4.5” x 10”
1/2 page horizontal: 7 x 5”
1/2 page vertical: 3.5” x 10”

Display Ad Output Information:
e All display ads must be submitted on disk WITH a hard copy of the ad
» All display ads submitted on disk MUST include a font fle

1/3 page horizontal: 4.5” x 4.8" » Color ads and all components must be in CMYK format

1/3 page vertical: oy 10" ' + Halftones: 150 line recommended

1/4 page horizontal: 4.5” x 3.38 or 7 x 2.38 *  Partial page ads must be bordered

1/4 page vertical: 3.38” x 4.88” * Ads submitted in Mac format will be charged $50 placement fee

1/6 page vertical: 2.13” x 4.5” e Agency Discounts: 15% ONLY if account is paid in full within 30 days

of invoice date

Deadlines: Return ad agreement by September 29, 2009 Display ad materials by October 16, 2009
Circulation: 1,200 Perfect bound publication



